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Michigan and the Civil War

 

 
 With lively narration, telling anecdotes and vivid battlefiel

presents, as never before, the story of Michigan’s heroic role in saving the Union. Beginning 

with Michigan’s antebellum period and antislavery heritage, the book describes the state’s rapid 

response to President 

interesting personalities. In the triumphant conclusion, Custer corners Lee at Appomattox, and 

the Fourth Michigan Cavalry apprehends the fleeing Davis. Based on thorough and new 

research, this volume is surprising in breadth, at times awe

of long-overlooked Civil War contributions of the Great Lake State.

 

All author proceeds are donated to Michigan’s Civil War Sesquicentennial 

commemoration. 

 
Media review copies, high
request. 
 
 

Jack Dempsey, former assistant attorney general for the State of Michigan, is firmly 

embedded in the Michigan Civil War community. He runs a popular Michigan in the C

blog and is the vice-president of the Michigan Historical Commission, as well as a board 

member of the Michigan History Foundation and the Historical Society of Michigan. He is also 

a color bearer with the Civil War Preservation Trust. His website

http://www.micwc.typepad.com.

Available from the author at 

or on the Borders, Barnes & Noble, or Amazon websites

For information, please contact Dan Watson at 843.577.5971,

ISBN: 978-1-59629

 

Michigan and the Civil War
A Great and Bloody Sacrifice

Jack Dempsey 

With lively narration, telling anecdotes and vivid battlefield accounts, 

presents, as never before, the story of Michigan’s heroic role in saving the Union. Beginning 

with Michigan’s antebellum period and antislavery heritage, the book describes the state’s rapid 

response to President Lincoln’s call to arms, its involvement in the greatest battles and its most 

interesting personalities. In the triumphant conclusion, Custer corners Lee at Appomattox, and 

the Fourth Michigan Cavalry apprehends the fleeing Davis. Based on thorough and new 

research, this volume is surprising in breadth, at times awe-inspiring and a continual revelation 

overlooked Civil War contributions of the Great Lake State. 

All author proceeds are donated to Michigan’s Civil War Sesquicentennial 

Media review copies, high-resolution photographs and interviews available upon 

, former assistant attorney general for the State of Michigan, is firmly 

embedded in the Michigan Civil War community. He runs a popular Michigan in the C

president of the Michigan Historical Commission, as well as a board 

member of the Michigan History Foundation and the Historical Society of Michigan. He is also 

a color bearer with the Civil War Preservation Trust. His website is 

http://www.micwc.typepad.com. 

 

Available from the author at jdempsey@dickinsonwright.com

or on the Borders, Barnes & Noble, or Amazon websites 

For information, please contact Dan Watson at 843.577.5971, ext 114 or dan.watson@historypress.net

59629-173-4 • Paperback   •   192 pages   •   $21.99 • 2011
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  FEEDBACK ON BOARD PERSONAL $ COMMITMENT 
 
Board member A. 
 
 I can raise more $, if only asked, and should receive credit. 
 
Board member B. 
 
 Lack of clarity; confusing; sponsorship counted? Do we have a “give” or a “get” 
policy? Company $ should count. Don’t get a tally during the year of how you’ve done. 
Present more options to members on how to give. Tickets should not be part of it. 
 
Board member C. 
 
 No comment. 
 
Board member D. 
 
 We can get creative for those who can’t do $1000 but can do other things. We do 
need a specific $ expectation and members should be able to meet it. 
 
Board member E. 
 
 $1000 is too high; $500 is appropriate plus additional requirement to attend 
events. 
 
Board member F. 
 
 My personal support has been spotty and surely less than other members, but 
I’m not able to do more. I should be able to meet a lower expectation.  
 
Board member G. 
 
 We have to establish a requirement that if you don’t give the $1000 you don’t 
come on or stay on the Board. Minimum = $1000 + 2 Ball tickets. 
 
Board member H. 
 
 No issues. 
 
Board member I. 
 
 No issues. 
 
Board member J. 
 



 Corporate contributions should count if you made it happen. Appeal should be 
made easy, give us reminders, don’t worry about offending members, hand us 
envelopes to ensure we remember and give. $1000 is a little high; have varying levels 
of giving. 
 
Board member K. 
 
 No real problem with $1000. 
 
Board member L. 
 
 If keep $1000 should include 2 Ball tickets with it; if institute a tiered level of 
giving, allow lesser amounts ($750 or $500) but then those folks should get the 
communications about Ball tics and sponsorships. 
 



    ADDITIONAL GENERAL FEEDBACK 
 
Board member 1. 
 
 Still don’t hear a well-defined call-to-arms. What do we want to achieve? Then, 
devise a plan. Need clear goals. Need to walk board members through. 
 
Board member 2. 
 
 What is our focus? What do we want: $ or ? Focus on specific projects to gain $. 
I want more communication on specifics. No communication as to ongoing programs. 
“Can you find 3 people and here’s what you can give them.” Need to be able to boil 
down to 1-pagers. Need a clear path. Don’t know what’s going on. Email us on a regular 
basis. More info and more direction needed. 
 
Board member 3. 
 
 Confusing.  
 
Board member 4. 
 
 Information received is confusing. Lack of clarity. What is our purpose, where are 
we heading, how are we doing? 
 
Board member 5.  
 
 Where is the org chart that tells us where the Center is within DNR? How is the 
Center doing in the budget? Why were brochures sent out to Board -- for info, or for 
use, or ? Why don’t we hear more on Center status via email regularly? Why aren’t we 
using Schwarz and Richner more to fund-raise? 
 
Board member 6. 
 
  Need a clear mission -- how do we relate to similar organizations like HSM? 
Easier to participate in the campaign if we can tell people what the $ will go for.  
 
Board member 7. 
 
 Perplexed about campaign. Not sure what we’re launching. Issues with the State 
overhang it. Will it work? No buzz about it. 
 
Board member 8. 
 
 Lots of questions. Board needs passion, which is absent. Members don’t have 
ownership, don’t feel connected, don’t believe in what is going on. Sandra should 
communicate more to the Board. 



 
Board member 9.  
 
 Very concerned about the long-term viability of the Center and the Foundation 
absent positive vibes from the Administration. Need more board members, but board 
members need to contribute more, and not just $-ly. 
  
Board member 10.  
 
 Willing to do more if asked. 
 
Board member 11. 
 
 Communications are not clear and not enough. 
 
Board member 12. 
 
 I would prefer to have more communication. We need to discuss priorities. We 
need to have something concrete. Where is the agenda? 



INTERVIEWS BY ELDERS 
 
         Jack Dempsey 
 
Questions and Answers 
 
1. It is always great when the church gets actively involved with us in the 
work we do. Tell me a story of a time you were really impressed and excited 
when members of the church got on board and really engaged in something you 
were doing. 

• Ray Stanczak 
 Richard’s sermons involve creativity and energy and impress/excite me; 

VBS with lumberjacks 

• Denise Econom 
When we did several campaigns for Rochester College … trying to get 
enough votes for Queen of the Fall Festival; we had several dinners, ice 
cream socials, and other events to raise money; everyone from the church 
seemed to be involved, including the teens. Anything that involves food is 
usually a good thing and draws people together !!!  

• Alayna Graves 
 Fall BlastOff, when we outreach and do outside activities 

• Marty Brown 
Royce's death; yes it was a tragedy and a very sorrowful time, but we 
have never seen the church so on the same page and reaching for the 
same goal; now it seems we (the church) are back to the same old 
tendencies, you have certain circles that are constants, and all these 
different classes magnifies this 
 

2. In light of the activity you just described, where you got excited and 
engaged in an event: If you had three wishes for how the leadership (elders, 
ministers, and ministry leaders) would act to get the congregation excited and 
engaged in an event, what would the three wishes be? 

• Ray Stanzcak 
We need to trust and obey, that’s all we can do 

• Denise Econom 
Plymouth is not an “Outreach Church” but more a “Fellowship Church”; 
when Kelvin Hoover was at Plymouth he made everyone feel so welcome; 
she was invited to his home several times; he asked her opinion a lot and 
even talked to both Joanna and Lauren as equals. So one wish would be 
to have casual dinners with just one or more families and an elder or 
minister; would feel more comfortable if Tom and Candi were invited; we 
would get good feedback and opinions on a more personal level.   
Another wish is to see more of what teens are doing; wishes Jim could 
show videos and pictures during regular worship and forgo the sermon; 
same for the younger kids; enjoys the children coming up front and being 



a part of the worship. “When we had our Queen campaign it involved 
every age group and that's what I liked best.” 

• Alayna Graves 
 Would like more life applications; use of technology, like NorthRidge used  

texting to ask preacher questions which he then displayed and answered 

• Marty Brown 
 We are supposed to be together as one body and dedicated to the service 

of the true God; we could be studying and in worship more than just 
Sunday morning at 10:30; it is not the number of classes, it is the 
substance, some people just are not driven right now and a class title is 
not going to be the wheel 



   June 30, 2011 
 
 
 
Ms. Penny Gutierrez 
Executive Secretary 
Michigan Land Bank Authority 
State Office Secondary Complex 
General Office Building (GOB)  
7150 Harris Drive 
Lansing, Michigan 48909 
 
 Re:  Farwell Building, 1249 Griswold, Detroit Michigan 
 
Dear Ms. Gutierrez: 
 
 The undersigned respectfully requests consent to the painting of a mural on the 
south wall of the Farwell Building, tying into the unparalleled heritage of adjacent 
Capitol Park, and that, if necessary, this proposal be presented to the Authority Board at 
the next opportunity. 
 
 The mural project is one component of a broader plan (see attached “Art in 
Capitol Park” document) being championed by a partnership of cultural organizations  for 
the properties bordering on the park. 
 
 The goal of this project is to encourage public, private, and commercial 
investment in developing Capitol Park as a cultural gem and must-visit destination in 
Detroit and Michigan. 
 
 The first phase of this project seeks permission from owners and operators of 
vacant buildings and spaces in and surrounding the Park. It is the intent to activate the 
area with a variety of art, entertainment, commerce, and family-friendly activities.  A 
series of temporary, semi-permanent and long-standing projects are envisioned. Special 
permission is sought to design and execute permanent murals on highly visible facades 
within the Capitol Park environment. The goal is to build an inviting, unique and vibrant 
art park in downtown Detroit. 
 
 No State funds are involved, since attendant costs are covered via private 
donation. 
 
 Capitol Park, recently renovated by the DEGC, lies in the center of a dilapidated 
canyon of historic buildings.  The Michigan Historical Commission has been partnering 
with the City of Detroit to emphasize the unique heritage of the Park, which includes its 
being part of the Woodward Plan, site of Michigan’s only territorial capitol building, 
which became the first State capitol, public high school, public library, underground 



Ms. Marlene Fluharty 
October 6, 2009 
Page 2 

railroad site, public park, transit center, and, most interesting, burial location of 
Michigan’s first “boy” Governor, Stevens T. Mason.  Great strides have been made 
toward completion of the Park as a heritage tourism location; however, it has no regular 
programming or events that draw visitors. 
 
 As is clear from recent art deployments -- such as the Woodward Windows 
project mentioned in the attachment -- a wide diversity of people are drawn to urban art.  
A Detroit News cover story yesterday (attached) confirms the impact of art on formerly 
disinvested sites:  “Detroit, city of 100,719 vacant parcels and three Starbucks, has 
discovered its marketing niche: land of the young, daring and bohemian. And more 
businesses, foundations and city leaders are investing in the idea.”  The story went on to 
describe how “the city's gritty appeal to youthful adults and the artistically inclined — 
think of Chrysler LLC's ‘Imported From Detroit’ slogan that debuted in a Super Bowl 
commercial featuring Eminem — as the source of a raw creativity that makes Detroit 
unique” and is drawing investment, tourism, and residential development in the city. 
 
 The Farwell mural will be key in drawing people to Capitol Park and an essential 
ingredient in the project. 
 
 Please feel free to contact me at (734) 623-1619.  Also, please advise if this 
matter will be taken up at a public meeting so that those interested may attend.   
 

Thank you, 
 
 
 

Jack Dempsey, Vice-President 
Michigan Historical Commission 
301 E. Liberty Street, Suite 500 
Ann Arbor, MI  48104-2266 

 
cc: Edward R. Surovell, President 
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Art in Capitol Park 
 
Fearless & United, a local arts organization filling for 501c3 status, is working to acquire 
and develop sustainable infrastructure for artists and creatives starting with a pilot project 
in Detroit. Fearless & United is currently developing a proposal for 1145 Griswold and 
the Farwell Building to create the art, culture and boutique retail offerings downtown 
Detroit is so hungry for. Fearless & United in partnership with the State of Michigan, 
national grant organizations, the DEGC, a several large corporations will transform the 
vacant structures surrounding Capitol Park into a vibrant arts district in the heart of 
Detroit. 
 
By activating Capitol Park’s surrounding buildings and walls with artwork, we’ll bring 
attention to the state’s historic site of the first capitol and create excitement that will spur 
economic activity in the direct vicinity. Art installations, live entertainment, various 
related programming and pop up retail will create an invigorated park that is teaming 
with activity. The current vacancies in Capitol Park will be reimagined as an artist 
enclave adjacent to the core of downtown. 
 
Art in Capitol Park is an expansion of our first public arts project, Woodward Windows, 
successfully completed over Memorial Day weekend 2011. Our team transformed 4 
vacant retail spaces with a curated public art exhibition.   
 
The first project proposed for Capitol Park in 2011 would take place in late summer / 
early fall.  It piggybacks off the grassroots success of the Woodward Windows project. 
Our goal is to activate 4 additional vacant retail windows on Woodward Avenue in 
addition to the 4 we have already activated on the 1400 block. We will push the 
momentum of the Woodward Windows project into our second public spaces campaign, 
Art in Capitol Park.  
 
Our proposal seeks to address several vacant residential and retail building facades 
through Art in Capitol Park. Art in Capitol Park’s first event will incorporate live 
entertainment and live mural painting to build momentum with Campus Martius’ 4th 
Fridays, and leverage the 500+ cyclists of Critical Mass. This event will serve as the kick 
off to a larger initiative to activate the vacant buildings and large blank walls as an 
outdoor art park, creating a PR buzz and excitement for a larger event planed for the 
Friday before Memorial Day weekend in 2012.   
 
Leveraging our PR resources, a calculated launch date and capitalizing on the built in 
audiences of 4th Fridays, Woodward Windows, and Critical Mass, we will undoubtedly 
create a vibrancy in Downtown that hasn’t been seen in years. 
 
With the PR Buzz, community involvement and corporate support we’ll spend the winter 
months planning the execution of the project and live events in Capitol Park along with 
finalizing additional community support and fundraising.   
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Once we finalize plans for the fall 2011 kick off and the spring 2012 full project 
commencement, we have additional opportunities for ongoing monthly programming that 
will keep the project in the public consciousness and allow for additional fundraising and 
corporate support.  
 
How does this project become reality? Corporate support and large art installations go 
hand in hand.  With the positive PR and media exposure of the Woodward Windows 
project, several corporations have expressed their commitment for financial support of 
these projects.  In addition to cash contributions these partners have expressed the ability 
to leverage their current business relationship to provide in-kind support with necessary 
equipment and supplies.  Without this support we may have shied away from such an 
undertaking. 
 
 
Woodward Windows Overview 
 
SCM Studios and 323East Gallery teamed under the umbrella of Fearless & United set 
out to curate art installations in 4 windows of vacant retail spaces on the 1400 block of 
Woodward Ave in downtown Detroit.  This collaboration sparked a grass roots PR 
campaign, garnering notice from the regions media outlets, local business, city 
government and the community.  The vision was to curate and provide art in additional 
windows in the 1400 and 1500 block of Woodward activating the vacant retail spaces and 
providing a public art gallery that connects the entertainment district to the downtown 
core of the city. 
 
Art plays a significant role in public perception of a region and the emotional pride one 
takes in their community.  A well executed mural by any artist, local or international 
serves many community needs such as tourist attractions, beautification and in general art 
makes people feel better about their community. Public art takes those ideals a step 
further showing that the artists, building owners and local government care and give back 
to the community. 
 
Upon our onset the goal of this project was realized once members of the community, 
including business owners, city government, the media, artists and citizens made their 
voice heard.  We’ve received an overwhelming positive response and this is pushing the 
project forward expanding on the vision to a web platform, community arts and culture 
events and additional mural projects. 
 
Major arts projects are realized through grants and corporate support, these partnerships 
and beneficial to all the players and the end result provides an uplifting spirit to the public 
and creates vibrancy in vacant spaces that then become more enticing to potential 
business owners. 
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Leveraging new media, the web and social media is what 323East and SCM Studios has 
build our respective organizations on, combining these brand together to form a solid 
foundation is what our partnership has brought to the table.  We believe in a bottom - up 
grass roots method to creative sustainable arts projects and programming, opposed to the 
Top - Down process to building a buzz and bring attention to a projects and providing an 
experience to an audience.   
 
 
Recent Media Coverage on the Woodward Windows project: WDIV, Comcast Channel 
10, WJR, Model D, The South End, Detroit Regional News Hub, Merchant’s Row Blog 
and Specs Howard. 
 
 
 
Jesse Cory - Partner, 323East Gallery  
jesse@323east.com 
248-246-9544 
 
Mike Han - Founder, Street Culture Mash  
streetculturemash@gmail.com 
734-233-1006 
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June 29, 2011  
http://detnews.com/article/20110629/BIZ/106290366 
Cool factor lures the young, artsy to Detroit 
 
LOUIS AGUILAR 
/ The Detroit News  
Detroit, city of 100,719 vacant parcels and three Starbucks, has discovered its marketing 
niche: land of the young, daring and bohemian. And more businesses, foundations and 
city leaders are investing in the idea. 
 
It celebrates the city's gritty appeal to youthful adults and the artistically inclined — think 
of Chrysler LLC's "Imported From Detroit" slogan that debuted in a Super Bowl 
commercial featuring Eminem — as the source of a raw creativity that makes Detroit 
unique. 
 
It's the ethos that seems to drive many events and investments in Detroit these days even 
as the city undergoes an epic battle against dwindling population and prosperity. The 
push is on in tourism, private investments, housing plans and marketing. 
 
And there are growing grass-roots efforts by artists and foundations to promote Detroit. 
 
The latest example came Tuesday, when the Kresge Foundation announced its third 
annual $25,000 no-strings-attached fellowships, among the most lucrative awards for 
individual artists in the nation, to 12 area residents who will use the money to pursue 
their creative endeavors and contribute to a high-profile local arts festival in 2013. 
 
Even neighborhood-level events are finding donors, like this month's Willis Village 
Block Party, sponsored by the influential Midtown Detroit group, which attracted the 
young and artsy around Avalon International Breads and other small retailers. 
Recently, the Woodbridge home of Angela Topacio and Matt Didio hosted 300 people 
for the annual garden party of the Detroit Artists Market — the first time in decades the 
event was held in the city. 
 
"My friends in New York, L.A., Europe all think Detroit is really cool, and, thankfully, 
so do more and more people here. The energy seems great right now," said Angela 
Topacio, an artist and managing partner of Gyro Creative Group downtown. 
 
The Detroit Metro Convention and Visitors Bureau has been targeting the young for four 
years now. "The 21- to 34-year-old demographic is the best target audience for Detroit," 
said Larry Alexander, CEO of the convention bureau. 
The brand identity resulted from surveys of more than 1,300 visitors and focus groups in 
five cities that identified Detroit as "the American city where cool comes from," 
Alexander said. 
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"They are open-minded and adventurous opinion-setters. This age group is considered to 
be the best type of visitor for whom Detroit can be positioned as a new destination, ripe 
for discovery." 
A recent success: The Detroit Movement electronic music festival on Memorial Day 
weekend, which attracted record paying crowds of nearly 100,000. Downtown hotels 
such as the DoubleTree Fort Shelby say young tourists are definitely a presence. 
 
"We are pleasantly surprised at the number of young people who come into town to enjoy 
an event and make a weekend out of it. It's not something we counted on," said Bill 
Aprill, director of sales at the hotel. 
 
Loft dwellers younger 
There also is anecdotal evidence that loft dwellers downtown are getting younger. 
 
The average age of current residents at the Lofts at Merchants Row has dropped to 33. A 
few years ago, more residents were over 40, according to Dover Realty Advisors, the 
asset management firm for the 152-unit Woodward Avenue lofts. 
 
Some Detroiters say making the city hip is not the same thing as fixing its many woes, 
but it doesn't hurt, either. 
 
Someone who delves into both the rising bohemia and basic structural problems of 
Detroit is Jeff DeBruyn, who works with the city's homeless as well with the grass-roots 
group behind the Imagination Station. 
 
That's the name given to two blighted homes in Corktown, owned by small entrepreneurs 
who aim to create a digital media center with volunteers' help. 
 
"You have to welcome the enthusiasm the arts and culture scene is bringing, and so many 
of the people involved in it are really sincere. It can be inspiring," DeBruyn said. "But 
once in a while you encounter an artist who thinks they are saving the neighborhood by 
doing an art project. And we have so many issues like public safety, fixing the schools, 
jobs. I hope all this new energy can get transferred to those issues." 
 
Gilbert pitches in 
There are other major campaigns from the private sector and large institutions. 
 
Quicken Loans Inc. owner Dan Gilbert has gone on a buying spree in the past year, 
acquiring two downtown buildings and signing contracts to buy two others that he hopes 
to fill with technology and Web-oriented jobs, which tend to be staffed by young 
workers. 
 
The company moved 1,700 employees and its headquarters to Detroit last year from 
Livonia. 
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By 2015, local and national foundations will invest close to $1 billion in Metro Detroit — 
one of the largest investments in a single community in U.S. history, said Kresge 
Foundation President Rip Rapson. 
 
It has led to programs such as the $2.5 million Creative Corridor Incentive Fund, which 
helps "creative businesses" move downtown. 
 
The city's core struggles with an office vacancy rate of 30.5 percent, according to Grubb 
& Ellis Co., a commercial real estate advisory firm. 
 
Another big push is being led by Wayne State University, Henry Ford Health System and 
the Detroit Medical Center, which aim to attract young, educated people through its Live 
Midtown campaign. 
 
Those employers this year began offering workers as much as $25,000 in loans to buy a 
home or as much as $3,500 in rent assistance. 
 
Quicken, Compuware Corp. and Blue Cross Blue Shield of Michigan are considering a 
similar incentive to lure workers to live downtown, though no programs have yet been 
established. 
 
"We are definitely on the right track. Five years ago, I wouldn't have said that," said 
Louis Glazer, president and co-founder of Michigan Future, Inc., a nonpartisan, nonprofit 
in Ann Arbor that studies ways Michigan can thrive in a knowledge-driven economy. 
 
"All the artist stuff matters because it encourages creativity of all kind. But it's the big 
business that's just as important. And most of the leadership in the city gets this now, and 
that's what's so encouraging. It's the only way we are going to compete. 
 
"You go to truly great American cities — Boston, Seattle, Denver, etc. — all of them 
havens for young talent, and this idea of promoting all this creativity in many forms isn't 
even being debated. It's just the way things operate." 
 
The idea of Detroit as a raw, creative space is getting plenty of help from outside media 
and art circles. 
 
Earlier this month, BBC Radio ran a half-hour special called "Unbuilding Detroit." 
International photographer Andrew Moore explored the beauty of the city's abundant 
empty buildings for his critically acclaimed book "Detroit Disassembled." 
 
Recently, Whole Foods Market, which is considering opening a story in Detroit, 
sponsored the screening of a documentary film a made by a Los Angeles director about 
Detroit's urban agricultural movement. 
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"Urban Roots" has been screened in 70 cities and has resonated with audiences, says 
director Mark MacInnis. "Everywhere we have gone (to show the film), I've had so many 
people say Detroit looks like such an exciting place. They say 'We want to move there,'" 
said MacInnis, a Detroit native. 
 
laguilar@detnews.com 
(313) 222-2760 
 
© Copyright 2011 The Detroit News. All rights reserved. 
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   June 30, 2011 

 

 

 

Ms. Penny Gutierrez 

Executive Secretary 

Michigan Land Bank Authority 

State Office Secondary Complex 

General Office Building (GOB)  

7150 Harris Drive 

Lansing, Michigan 48909 

 

 Re:  Farwell Building, 1249 Griswold, Detroit Michigan 
 

Dear Ms. Gutierrez: 

 

 The undersigned respectfully requests consent to the painting of a mural on the 

south wall of the Farwell Building, tying into the unparalleled heritage of adjacent 

Capitol Park, and that, if necessary, this proposal be presented to the Authority Board at 

the next opportunity. 

 

 The mural project is one component of a broader plan (see attached “Art in 

Capitol Park” document) being championed by a partnership of cultural organizations  for 

the properties bordering on the park. 

 

 The goal of this project is to encourage public, private, and commercial 

investment in developing Capitol Park as a cultural gem and must-visit destination in 

Detroit and Michigan. 

 

 The first phase of this project seeks permission from owners and operators of 

vacant buildings and spaces in and surrounding the Park. It is the intent to activate the 

area with a variety of art, entertainment, commerce, and family-friendly activities.  A 

series of temporary, semi-permanent and long-standing projects are envisioned. Special 

permission is sought to design and execute permanent murals on highly visible facades 

within the Capitol Park environment. The goal is to build an inviting, unique and vibrant 

art park in downtown Detroit. 

 

 No State funds are involved, since attendant costs are covered via private 

donation. 

 

 Capitol Park, recently renovated by the DEGC, lies in the center of a dilapidated 

canyon of historic buildings.  The Michigan Historical Commission has been partnering 

with the City of Detroit to emphasize the unique heritage of the Park, which includes its 

being part of the Woodward Plan, site of Michigan’s only territorial capitol building, 

which became the first State capitol, public high school, public library, underground 
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railroad site, public park, transit center, and, most interesting, burial location of 

Michigan’s first “boy” Governor, Stevens T. Mason.  Great strides have been made 

toward completion of the Park as a heritage tourism location; however, it has no regular 

programming or events that draw visitors. 

 

 As is clear from recent art deployments -- such as the Woodward Windows 

project mentioned in the attachment -- a wide diversity of people are drawn to urban art.  

A Detroit News cover story yesterday (attached) confirms the impact of art on formerly 

disinvested sites:  “Detroit, city of 100,719 vacant parcels and three Starbucks, has 

discovered its marketing niche: land of the young, daring and bohemian. And more 

businesses, foundations and city leaders are investing in the idea.”  The story went on to 

describe how “the city's gritty appeal to youthful adults and the artistically inclined — 

think of Chrysler LLC's ‘Imported From Detroit’ slogan that debuted in a Super Bowl 

commercial featuring Eminem — as the source of a raw creativity that makes Detroit 

unique” and is drawing investment, tourism, and residential development in the city. 

 

 The Farwell mural will be key in drawing people to Capitol Park and an essential 

ingredient in the project. 

 

 Please feel free to contact me at (734) 623-1619.  Also, please advise if this 

matter will be taken up at a public meeting so that those interested may attend.   

 

Thank you, 

 

     

  
 

Jack Dempsey, Vice-President 

Michigan Historical Commission 

301 E. Liberty Street, Suite 500 

Ann Arbor, MI  48104-2266 

 

cc: Edward D. Surovell, President 

 

 ANNARBOR 99998-845 129553v1 
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Art in Capitol Park 
 
Fearless & United, a local arts organization filling for 501c3 status, is working to 
acquire and develop sustainable infrastructure for artists and creatives starting 
with a pilot project in Detroit. Fearless & United is currently developing a proposal 
for 1145 Griswold and the Farwell Building to create the art, culture and boutique 
retail offerings downtown Detroit is so hungry for. Fearless & United in 
partnership with the State of Michigan, national grant organizations, the DEGC, a 
several large corporations will transform the vacant structures surrounding 
Capitol Park into a vibrant arts district in the heart of Detroit. 
 
By activating Capitol Park’s surrounding buildings and walls with artwork, we’ll 
bring attention to the state’s historic site of the first capitol and create excitement 
that will spur economic activity in the direct vicinity. Art installations, live 
entertainment, various related programming and pop up retail will create an 
invigorated park that is teaming with activity. The current vacancies in Capitol 
Park will be reimagined as an artist enclave adjacent to the core of downtown. 
 
Art in Capitol Park is an expansion of our first public arts project, Woodward 
Windows, successfully completed over Memorial Day weekend 2011. Our team 
transformed 4 vacant retail spaces with a curated public art exhibition.   
 
The first project proposed for Capitol Park in 2011 would take place in late 
summer / early fall.  It piggybacks off the grassroots success of the Woodward 
Windows project. Our goal is to activate 4 additional vacant retail windows on 
Woodward Avenue in addition to the 4 we have already activated on the 1400 
block. We will push the momentum of the Woodward Windows project into our 
second public spaces campaign, Art in Capitol Park.  
 
Our proposal seeks to address several vacant residential and retail building 
facades through Art in Capitol Park. Art in Capitol Park’s first event will 
incorporate live entertainment and live mural painting to build momentum with 
Campus Martius’ 4th Fridays, and leverage the 500+ cyclists of Critical Mass. 
This event will serve as the kick off to a larger initiative to activate the vacant 
buildings and large blank walls as an outdoor art park, creating a PR buzz and 
excitement for a larger event planed for the Friday before Memorial Day weekend 
in 2012.   
 
Leveraging our PR resources, a calculated launch date and capitalizing on the 
built in audiences of 4th Fridays, Woodward Windows, and Critical Mass, we will 
undoubtedly create a vibrancy in Downtown that hasn’t been seen in years. 
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With the PR Buzz, community involvement and corporate support we’ll spend the 
winter months planning the execution of the project and live events in Capitol 
Park along with finalizing additional community support and fundraising.   
 
 
Once we finalize plans for the fall 2011 kick off and the spring 2012 full project 
commencement, we have additional opportunities for ongoing monthly 
programming that will keep the project in the public consciousness and allow for 
additional fundraising and corporate support.  
 
How does this project become reality? Corporate support and large art 
installations go hand in hand.  With the positive PR and media exposure of the 
Woodward Windows project, several corporations have expressed their 
commitment for financial support of these projects.  In addition to cash 
contributions these partners have expressed the ability to leverage their current 
business relationship to provide in-kind support with necessary equipment and 
supplies.  Without this support we may have shied away from such an 
undertaking. 
 
 
Woodward Windows Overview 
 
SCM Studios and 323East Gallery teamed under the umbrella of Fearless & 
United set out to curate art installations in 4 windows of vacant retail spaces on 
the 1400 block of Woodward Ave in downtown Detroit.  This collaboration 
sparked a grass roots PR campaign, garnering notice from the regions media 
outlets, local business, city government and the community.  The vision was to 
curate and provide art in additional windows in the 1400 and 1500 block of 
Woodward activating the vacant retail spaces and providing a public art gallery 
that connects the entertainment district to the downtown core of the city. 
 
Art plays a significant role in public perception of a region and the emotional 
pride one takes in their community.  A well executed mural by any artist, local or 
international serves many community needs such as tourist attractions, 
beautification and in general art makes people feel better about their community. 
Public art takes those ideals a step further showing that the artists, building 
owners and local government care and give back to the community. 
 
Upon our onset the goal of this project was realized once members of the 
community, including business owners, city government, the media, artists and 
citizens made their voice heard.  We’ve received an overwhelming positive 
response and this is pushing the project forward expanding on the vision to a 
web platform, community arts and culture events and additional mural projects. 
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Major arts projects are realized through grants and corporate support, these 
partnerships and beneficial to all the players and the end result provides an 
uplifting spirit to the public and creates vibrancy in vacant spaces that then 
become more enticing to potential business owners. 
 
Leveraging new media, the web and social media is what 323East and SCM 
Studios has build our respective organizations on, combining these brand 
together to form a solid foundation is what our partnership has brought to the 
table.  We believe in a bottom - up grass roots method to creative sustainable 
arts projects and programming, opposed to the Top - Down process to building a 
buzz and bring attention to a projects and providing an experience to an 
audience.   
 
 
Recent Media Coverage on the Woodward Windows project: WDIV, Comcast 
Channel 10, WJR, Model D, The South End, Detroit Regional News Hub, 
Merchant’s Row Blog and Specs Howard. 
 
 
 
Jesse Cory - Partner, 323East Gallery  
jesse@323east.com 
248-246-9544 
 
Mike Han - Founder, Street Culture Mash  
streetculturemash@gmail.com 
734-233-1006 
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June 29, 2011  
http://detnews.com/article/20110629/BIZ/106290366 
Cool factor lures the young, artsy to Detroit 
 
LOUIS AGUILAR 
/ The Detroit News  
Detroit, city of 100,719 vacant parcels and three Starbucks, has discovered its 
marketing niche: land of the young, daring and bohemian. And more businesses, 
foundations and city leaders are investing in the idea. 
 
It celebrates the city's gritty appeal to youthful adults and the artistically inclined 
— think of Chrysler LLC's "Imported From Detroit" slogan that debuted in a 
Super Bowl commercial featuring Eminem — as the source of a raw creativity 
that makes Detroit unique. 
 
It's the ethos that seems to drive many events and investments in Detroit these 
days even as the city undergoes an epic battle against dwindling population and 
prosperity. The push is on in tourism, private investments, housing plans and 
marketing. 
 
And there are growing grass-roots efforts by artists and foundations to promote 
Detroit. 
 
The latest example came Tuesday, when the Kresge Foundation announced its 
third annual $25,000 no-strings-attached fellowships, among the most lucrative 
awards for individual artists in the nation, to 12 area residents who will use the 
money to pursue their creative endeavors and contribute to a high-profile local 
arts festival in 2013. 
 
Even neighborhood-level events are finding donors, like this month's Willis 
Village Block Party, sponsored by the influential Midtown Detroit group, which 
attracted the young and artsy around Avalon International Breads and other 
small retailers. 
Recently, the Woodbridge home of Angela Topacio and Matt Didio hosted 300 
people for the annual garden party of the Detroit Artists Market — the first time 
in decades the event was held in the city. 
 
"My friends in New York, L.A., Europe all think Detroit is really cool, and, 
thankfully, so do more and more people here. The energy seems great right 
now," said Angela Topacio, an artist and managing partner of Gyro Creative 
Group downtown. 
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The Detroit Metro Convention and Visitors Bureau has been targeting the young 
for four years now. "The 21- to 34-year-old demographic is the best target 
audience for Detroit," said Larry Alexander, CEO of the convention bureau. 
The brand identity resulted from surveys of more than 1,300 visitors and focus 
groups in five cities that identified Detroit as "the American city where cool 
comes from," Alexander said. 
 
"They are open-minded and adventurous opinion-setters. This age group is 
considered to be the best type of visitor for whom Detroit can be positioned as a 
new destination, ripe for discovery." 
A recent success: The Detroit Movement electronic music festival on Memorial 
Day weekend, which attracted record paying crowds of nearly 100,000. 
Downtown hotels such as the DoubleTree Fort Shelby say young tourists are 
definitely a presence. 
 
"We are pleasantly surprised at the number of young people who come into 
town to enjoy an event and make a weekend out of it. It's not something we 
counted on," said Bill Aprill, director of sales at the hotel. 
 
Loft dwellers younger 
There also is anecdotal evidence that loft dwellers downtown are getting 
younger. 
 
The average age of current residents at the Lofts at Merchants Row has dropped 
to 33. A few years ago, more residents were over 40, according to Dover Realty 
Advisors, the asset management firm for the 152-unit Woodward Avenue lofts. 
 
Some Detroiters say making the city hip is not the same thing as fixing its many 
woes, but it doesn't hurt, either. 
 
Someone who delves into both the rising bohemia and basic structural problems 
of Detroit is Jeff DeBruyn, who works with the city's homeless as well with the 
grass-roots group behind the Imagination Station. 
 
That's the name given to two blighted homes in Corktown, owned by small 
entrepreneurs who aim to create a digital media center with volunteers' help. 
 
"You have to welcome the enthusiasm the arts and culture scene is bringing, and 
so many of the people involved in it are really sincere. It can be inspiring," 
DeBruyn said. "But once in a while you encounter an artist who thinks they are 
saving the neighborhood by doing an art project. And we have so many issues 
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like public safety, fixing the schools, jobs. I hope all this new energy can get 
transferred to those issues." 
 
Gilbert pitches in 
There are other major campaigns from the private sector and large institutions. 
 
Quicken Loans Inc. owner Dan Gilbert has gone on a buying spree in the past 
year, acquiring two downtown buildings and signing contracts to buy two others 
that he hopes to fill with technology and Web-oriented jobs, which tend to be 
staffed by young workers. 
 
The company moved 1,700 employees and its headquarters to Detroit last year 
from Livonia. 
 
By 2015, local and national foundations will invest close to $1 billion in Metro 
Detroit — one of the largest investments in a single community in U.S. history, 
said Kresge Foundation President Rip Rapson. 
 
It has led to programs such as the $2.5 million Creative Corridor Incentive Fund, 
which helps "creative businesses" move downtown. 
 
The city's core struggles with an office vacancy rate of 30.5 percent, according to 
Grubb & Ellis Co., a commercial real estate advisory firm. 
 
Another big push is being led by Wayne State University, Henry Ford Health 
System and the Detroit Medical Center, which aim to attract young, educated 
people through its Live Midtown campaign. 
 
Those employers this year began offering workers as much as $25,000 in loans to 
buy a home or as much as $3,500 in rent assistance. 
 
Quicken, Compuware Corp. and Blue Cross Blue Shield of Michigan are 
considering a similar incentive to lure workers to live downtown, though no 
programs have yet been established. 
 
"We are definitely on the right track. Five years ago, I wouldn't have said that," 
said Louis Glazer, president and co-founder of Michigan Future, Inc., a 
nonpartisan, nonprofit in Ann Arbor that studies ways Michigan can thrive in a 
knowledge-driven economy. 
 
"All the artist stuff matters because it encourages creativity of all kind. But it's the 
big business that's just as important. And most of the leadership in the city gets 
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this now, and that's what's so encouraging. It's the only way we are going to 
compete. 
 
"You go to truly great American cities — Boston, Seattle, Denver, etc. — all of 
them havens for young talent, and this idea of promoting all this creativity in 
many forms isn't even being debated. It's just the way things operate." 
 
The idea of Detroit as a raw, creative space is getting plenty of help from outside 
media and art circles. 
 
Earlier this month, BBC Radio ran a half-hour special called "Unbuilding 
Detroit." International photographer Andrew Moore explored the beauty of the 
city's abundant empty buildings for his critically acclaimed book "Detroit 
Disassembled." 
 
Recently, Whole Foods Market, which is considering opening a story in Detroit, 
sponsored the screening of a documentary film a made by a Los Angeles director 
about Detroit's urban agricultural movement. 
 
"Urban Roots" has been screened in 70 cities and has resonated with audiences, 
says director Mark MacInnis. "Everywhere we have gone (to show the film), I've 
had so many people say Detroit looks like such an exciting place. They say 'We 
want to move there,'" said MacInnis, a Detroit native. 
 
laguilar@detnews.com 
(313) 222-2760 
 
© Copyright 2011 The Detroit News. All rights reserved. 
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INTRODUCTION 
 

 

Michigan’s commemoration of the sesquicentennial of the Civil War will foster an inclusive sense of 

community, educate and elevate the citizenry, and increase economic development 

 

On December 27, 2007, Governor Jennifer M. Granholm issued Executive Order 2007-52.  The 
EO gives the Commission responsibility for Michigan’s commemoration of the 150th anniversary 
of the American Civil War.  The EO did not set any inclusive dates, so programs may begin 
before 2011 and extend beyond 2015.  Commission plans cover grassroots involvement, events 
and projects, education, heritage tourism, marketing, and funding.   
 
Commissioner Jack Dempsey chairs the Commission’s Civil War Committee; members are 
Commissioners Edward Surovell and Tom Truscott, incoming Commissioner Brian Egen, and 
former Commissioners Judy Tappero and Jim McConnell.  Sandra Clark, director, and Mary 
Patrick, commission liaison, of the Michigan Historical Center provide guidance, assistance, and 
resource support. 

 

Executive Order 2007-52 

 
The Commission's principal charge is to encourage, plan, and develop activities, events, 
programs, observances, and services appropriate to commemorate the Sesquicentennial of the 
Civil War in Michigan.  In doing so, the Commission is to enlist the support and participation of 
private citizens, businesses, nonprofit organizations, and governmental entities in an observance 
that fosters authenticity and inclusion.   The Commission is to encourage schools and cultural 
institutions in Michigan to participate in activities recognizing the Sesquicentennial of the Civil 
War. 
 
The Commission is to serve as Michigan's participation link in national and international 
activities commemorating the Sesquicentennial and to facilitate communications with other states 
in the commemoration.  It is to serve as a clearinghouse for the collection and dissemination of 
information about Sesquicentennial plans, events, programs, observances, and services.   
 
The Commission' charge includes researching and promoting the development of cultural, 
historical, and economic development opportunities relating to the Civil War in connection with 
the Sesquicentennial and reviewing, planning, and recommending strategies to promote and 
preserve the history of Michigan's role in the Civil War. 
 
The EO can be summarized into four major components: 

 
Foster authenticity 

• Encourage, plan, and develop appropriate commemorative activities, events, 
programs, observances, and services 

• Research and promote development of cultural, historical, and economic 
development opportunities relating to the Civil War in connection with the 
Sesquicentennial 

• Review, plan, and recommend strategies to promote and preserve the history of 
Michigan's role in the Civil War 
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Foster inclusion 

• Enlist support of private citizens, businesses, nonprofit organizations, 
governmental entities, schools, and cultural institutions 
 
Serve as national/international liaison 

• Encourage Michigan's participation with other states and in national and 
international activities 
 
Provide information 

• Serve as clearinghouse for collection and dissemination of information about 
plans, events, programs, observances, and services 

 
 

Overall Goals 

 
 The Commission has adopted seven goals to guide its implementation of the EO: 
 

1. To fully implement E.O. 2007-52 via an innovative, creative, appropriate, vigorous 
multi-year commemoration carrying beyond 2015 

 
2. To create a lasting legacy focused on increasing the public's understanding of 

Michigan's outstanding role in helping save the Union and eliminate American 
slavery, making the commemoration relevant to all ethnicities as part of a discussion 
on equal rights for all citizens 

 
3. To ensure an accurate recounting of events and issues 

 
4. To involve the widest conceivable audience, incorporating plans of the Center and 

other state agencies. 
 

5. To broadly publicize all work, using public forums and active linking to groups and 
individuals who are especially interested in Michigan history and, in particular, the 
Civil War. 

 
6. To foster the widest possible participation 

 
7. To provide an impetus for the creation of preservation/tourism opportunities and 

activities that will yield commensurate respect and veneration for this state and foster 
a greater sense of community and pride 
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Process 

 

After issuance of the EO, the Commission discussed implementation strategies and 
formed a committee to help develop a plan during its meetings early in 2008.  As 
mentioned above, several commissioners, along with the leadership of the Michigan 
Historical Center, participated in drafting a work plan for the Commission's review and 
approval.  The work plan was initially approved at the Commission's September 17, 
2008, meeting for presentation to the public. 
 
Accordingly, public hearings were held and comments received on the work plan on 
these days: 

 
• March 28, 2009, at the Detroit Historical Museum, Detroit 

• April 7, 2009, at the Michigan Historical Center, Lansing 

• May 6, 2009, at Grand Valley State University, Grand Rapids 

• May 30, 2009, at the Michigan Iron Industry Museum, Negaunee 
 
The draft work plan was also posted on the Commission's website so that the public could 
tender written comments. 
 
The committee met on November 10, 2009, to consider all comments and testimony 
received, re-evaluate the draft work plan, and revise it to account for input and further 
evaluation.  It then approved a revised document for presentation to the Commission, 
which was approved at its November 19, 2009, meeting. 

 
As confirmed by dialogue between the Commission, Center, and the public during the 
2009 hearings, this work plan cannot be a static document or fixed effort.  As ideas and 
opportunities present themselves for an appropriate and authentic commemoration, the 
Commission and the Center pledge to incorporate them. 
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ACTION PLAN 

 
 

Clearinghouse 

 
The Commission is charged by the EO to "serve as clearinghouse for collection and 
dissemination of information about plans, events, programs, observances, and services" 
connected with the Sesquicentennial due to its central position as the executive- and 
legislatively-appointed state body charged with history matters.   
 
The Commission will create an Internet website to provide guidance and information to 
communities, organizations, and individuals, as well as a clearinghouse listing what 
communities, organizations and individuals elect to do to commemorate the Civil War, 
including their research, public programs, and events.   
 
This “Michigan Remembers the Civil War” (tentative title) website will include links to 
the Michigan Historical Center’s digitized collections, Michigan History articles on the 
Civil War, and the Center’s educational materials.  It will contain ideas and lists such as 
where to find songs from the era that could be used in school and community concerts, 
how to create a tour for the Civil War portion of a cemetery or rededicate a Civil War 
Monument, Civil War themed plays and people providing programs.  It will include links 
to national Civil War websites, including those associated with National Parks, and to 
Michigan collections available to researchers.  It will feature a blog with entries by 
commissioners, Center experts, and invited writers.  The latest internet communications 
features, such as Twitter and Facebook, will be used to increase grassroots involvement.  
The rest of the site will be created by direct public input and include: 
 

• an area where people are encouraged to share what they know about their 
community’s relationship to the war;  

• a calendar of events that people can easily update;  

• a Flickr photo group;  

• contact information for all organizations that commemorate the Civil War in 
Michigan 

• a heritage travel area with existing monuments that commemorate the war, 
cemeteries, and neighborhoods with buildings from the era.   

• a “Michigan in the Civil War this week” feature, if a volunteer can be found to 
create the listings 

 
The Center will not authenticate material posted by the public.  Search features will 
include access by city, county or region. 
 
Acting as a clearinghouse, the Commission will not establish a seal of approval or other 
juried registry of events.  However, it will develop a logo that can be used to identify and 
connect Michigan Sesquicentennial events in the eyes of the public. 
 
The website calendar of events will contain Michigan Historical Center-sponsored and 
community-sponsored events, as well as those that are organized by other entities such as 
roundtables and universities. 
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The Commission, through the Sesquicentennial committee, will also participate in 
linkages to the commemorations in other states and to national initiatives, in fulfillment 
of the duty under the EO to:  "Encourage Michigan's participation in national and 
international activities commemorating the Sesquicentennial of the Civil War and 
facilitating communications with other states commemorating the Sesquicentennial."   
 

 An electronic copy of the web site will be preserved to document the commemoration. 
 
 

Action Lead Status Funding 

needed 

Create an initial page on the Commission 
portion of the State's website that sets out 
the Commission’s plan for the 
commemoration 

Mary 
Patrick 

Completed 
Needs updating 

No change from August 

n/a 
 

Establish a single point of public contact Mary 
Patrick 

Completed n/a 

Create a new Sesquicentennial website 
that provides a means for input and 
contributions from citizens and 
communities across the State, with a 
corresponding Facebook page, both to be 
managed on an ongoing basis by the 
Center/Archives 

Mark 
Harvey 

Website, Facebook pages 
completed 
Ongoing management of both 

needs attention 

Problems in August appear to 

have been remedied 

n/a 

Create logo Judy 
Tappero 

Completed n/a 

Create logo use policy Sandra 
Clark 

Completed n/a 

Link into other states and to any national 
efforts 

Jack 
Dempsey 
Mary 
Patrick 

Completed (attending quarterly 
conference calls sponsored by the 
AASLH, in which NPS personnel 
attend; notes circulated afterward) 

n/a 

Work with Partners to share information 
and coordinate efforts 

Sandra 
Clark 

Ongoing 
 
Conference was held on 
11/13/10, hosted by Partners and 
sponsored by various, to plan 
and coordinate Sesqui events 
 
Next conference scheduled for 
11/12/11 

n/a 

Contact  press, HSM, MML, and others to 
encourage information sharing 

Sandra 
Clark 

Beginning in March ’11 and 
ongoing 

n/a 

 

Note: items in bold italic require action 
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Education 

 
The Commission is charged by the EO to "encourage schools and cultural institutions in 
Michigan to participate in activities recognizing the Sesquicentennial of the Civil War." 
 
Principal beneficiaries of the Sesquicentennial must be Michigan's schoolchildren.  As 
the Commission's 2008 State of Heritage report states: 
 

We need to ensure that future generations will have the opportunity to experience 
the wonder and appreciation we feel for the state we love.  We need to be faithful 
stewards of our heritage.  Time may be running out on our chances to rescue 
historic artifacts and sites from disappearing.  Michigan needs to accept the 
challenge of acting now. 
 
We can be proud of the legacy we will pass on to later generations.  We must 
take the initiative now to secure the sites, the artifacts, the documents and the 
stories if we want our children and grandchildren to know and treasure this 
amazing place.  

 
The Sesquicentennial commemoration can help educate our children and grandchildren to 
know and treasure the role Michigan played in saving the Union during its gravest crisis. 
 
The Commission will work with and encourage the education community to include 
Sesquicentennial events and programs in curricula and other educational programs.  The 
Commission will particularly encourage schools to take advantage of what the Center 
creates in response to the State Board of Education content expectations approved in 
2007. 
 
The Commission will look for creative ideas that can involve and inspire young people to 
take an interest in the people and events of the era, including conducting research on their 
family, friends and community. 
 
The EO also calls upon the Commission to involve cultural institutions.  The main focus 
of this effort will be identification and invitation to college-level scholars to assist the 
Commission in the Sesquicentennial commemoration. 
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Action Lead Status Funding 

needed 

Create logo [see "Clearinghouse"]    

Design graphic novel centered on 
Michigan's role in the Civil War appealing 
to teens 

Judy 
Tappero 

Under discussion with the 
College for Creative Studies 
Needs update 

Still needs update 

$2,000 

Create Sesquicentennial Academic Review 
Committee comprised of academic experts 
at Michigan's institutions of higher 
learning 

Jack 
Dempsey 

Committee formed. Working 
with members, Sandra Clark, 
on ideas for further 
participation 
Needs update 

Still needs update 

$25,000 for 
publications 
may come 
from 
Heritage 
funds 

Integrate “Michigan and the Civil War” 
into Center education programs 
 

Sandra 
Clark 

Summer workshop with 
Lansing schools, June 2011. 
New school program, fall 
2011.  New Seeking Michigan 
materials, April 2001.  Civil 
War Cart programs, fall 2011  

n/a 

Encourage schools to include Michigan’s 
role in the Civil War in their lesson 
planning 

Jim 
McConnell 

Michigan Council for 
History Education, MHC, 
and Edward Surovell 
Realtors sponsored a 
“Michigan in the Civil War” 
essay contest beginning 
11/6/10 with a deadline of 
4/12/11; award ceremony 
held at Center 
Should this be continued? 

Still needs decision 

n/a              

Develop a single coursework or a 
coordinated curriculum in '10 or '11 for 
Interlochen 

Jack 
Dempsey 

Interlochen has chosen not to 
proceed 

n/a 

Promote MGTV’s program on the Civil 
War flags 

Sandra 
Clark 

Needs update 

Still needs update 
? 

Work with HSM to create National History 
Day opportunities to use Civil War 
materials 

Sandra 
Clark 

Needs update 

Still needs update 
? 

Consider a small traveling exhibit(s) that 
focus on local regimental flags, possibly 
including reproduction flags, to be used 
with local history programs and to spur 
school interest 

Sandra 
Clark 

Needs update 

Still needs update 
$25,000 

 

Note: items in bold italic require action 
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Events and Programs 

 
The Commission is charged by the EO with "encouraging, planning, and developing 
activities, events, programs, observances, and services appropriate to commemorate the 
Sesquicentennial."   
 
The Commission will work with interested parties and the Center to create and publicize 
Sesquicentennial events and projects.  Many such activities and events are ongoing, such 
as the Midwest's largest reenactor event in Jackson at Cascades Park every August.  To a 
major extent, the Commission will fulfill the intent of the EO by providing a central 
reference point for those interested in Michigan Sesquicentennial events. 
 
Additionally, the Center will employ its unique capabilities and assets to help tell the 
story of Michigan's involvement in the war.  These programs will include Michigan 

History articles and publications to Museum exhibitions to Archive presentations. 
 
Thanks to the efforts of Professor Martin Hershock, the Commission was pleased to help 
sponsor the first Civil War Sesquicentennial event in the Nation in March 2009, 
commemorating the connections between John Brown, Frederick Douglass, and African-
American community leaders in the City of Detroit. 

 
 
 

Action Lead Status Funding 

needed 

Facilitate conference in March 2009 on 
connections of abolitionist John Brown to 
Michigan 

Jack 
Dempsey 

Completed (report on 
conference being reviewed by 
Sandra Clark for publication 
and archiving) 
Needs update 

Still needs update 

n/a 

Make blue books from Michigan Civil 
War Centennial Commission available on-
line. Make brown books available on-line 

Sandra 
Clark 

Completed. Blue books sent 
to academics for evaluation 
of the extent to which they 
meet current standards; 
reviews rec'd; Committee 
decided in Aug. ’10 not to 
proceed further.  Brown 
books, April 2011 
Needs update 

Still needs update 

n/a 

Internet publish a word-searchable 
digitized copy of Michigan in the War by 
John Robertson 

Sandra 
Clark 

Checking on status 
Needs update 

Still needs update 

$5,000 

Civil War Monuments in Michigan Jack 
Dempsey 

Working with Partners; 
MISUVCW has disk with 
many, incl’g outside of MI 

n/a 

Place all Civil War materials in the Mark Completed n/a 
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Archives of Michigan online in digitized 
format at the Seeking Michigan web site 

Harvey  

Seek memorial highway designations for 
certain Michigan units 

Jack 
Dempsey 

Compile list with Partners, to 
include UP 
Need to implement 

Seeking information from 

MDOT 

$10,000 

Secure and design Civil War component 
as part of GVSU annual Great Lakes 
Conference in 2010. 

Jack 
Dempsey 

Completed, thanks to Scott 
Stabler 

n/a 

Present Plowshares into Swords exhibit 
April 16, 2011 to February 5, 2012.  
Present a second special exhibit towards 
the end of the Civil War commemorative 
period 

Sandra 
Clark 

Completed; second exhibit 
under development 
Photos taken of 4/12 and 4/16 
events 
Needs update 

Still needs update 

n/a 

Seek publishing opportunities Jack 
Dempsey 

Michigan History (P. Majher) 
will publish 2 articles in each 
of the 6 ’11 editions 
 

Book on Michigan in the 
Civil War  published in 
2/2011, net proceeds go to 
MI CWS effort 

n/a 

Provide assistance to the “Save the Flags” 
project 

Commission Received inventory from 
Kerry Chartkoff [magnitude 
of need requires separate 
funding sponsor/s]; 
discussion with Brian Egen 
Needs update 

Still needs update 

$1 million 

Inventory Civil War era buildings and 
sites in Michigan 

Sandra 
Clark 

 Discussing with SHPO 
Needs update 

Still needs update 

n/a 

Identify and plan for Civil War era 
historic sites that need restoration; consult 
with SHPO about sites that are at risk 
and/or would be a good focus 

Sandra 
Clark 

Grant House as part of State 
Fairgrounds heritage project 
completed Oct. 2009; Jack 
working with Snyder 
Administration 
 
Outline for Commission 
forum on Fort Wayne 
completed 
 
Detroit GAR building still 
uncertain 
 
Others (8/11/11 theft of 
anchor of USS Yantic Civil 
War gunboat, whose hull is 

Fairgrounds 
project = 
$760,000 
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buried in Gabriel Richard 
Park boat slip) -- ?  
Needs update 

Still needs update 
Work with congressional delegation and 
NPS to erect monument to General Elon 
Farnsworth at Gettysburg 

Jack 
Dempsey 

Discussion with sculptor 
engaged in previous effort 
held early ’10; consider 
linking to IL CWRTs 
 
Partners suggest attention to 
Alpheus Williams Belle Isle 
statue 
 
Needs update 

Still needs update 

$50,000 

Work with HSM to put on annual 
conferences during 2011-2016 time frame 

Ed Surovell HSM included component/s 
in Mar. ’11 Local History 
Conference and June ’11 U.P. 
conference; needs ongoing 
advocacy 

n/a 

Investigate condition of Michigan markers 
and monuments at CW battlefields to 
ensure are in appropriate condition 

Jack 
Dempsey 

Working with Partners (see 
above) 

? 

Encourage individuals and families with 
Civil War artifacts and documents to share 
them with the public through the website, 
loans for exhibits or donations to the 
museum and archives 

Sandra 
Clark 

Partners sent out circular 
seeking such information; 
needs compilation 

? 

Organize and convene the Midwest 
CWRT in Monroe in 2014 

Jack 
Dempsey 

Suggested by Dave Ingall 
Needs update 

Still needs update 

? 

Center host 1-day event for MI 
college/univ. scholars to give talks on MI 
& CW and publish them 

Sandra 
Clark 

Suggested by Marty 
Hershock 
Needs update 

Still needs update 

? 

Commission host 1-day conference to 
invite scholars/historians with MI roots 
from other states to give talks on MI & 
CW and publish them 

Commission Potential invitees: David 
Blight, Lesley Gordon, 
Gerald Prokopowicz, Chris 
Calkins 
Needs update 

Still needs update 

? 

Frank Kidd Photography interested in an 
exhibition of Michigan at the Battlefield 
panoramas 

Sandra 
Clark 

Needs update 

Still needs update 
? 

Advocate for battlefield preservation 
where MI interests are affected 

Commission Letter sent to PA Gaming 
Board opposing Gettysburg 
casino in 2010 

n/a 

Michigan and the Civil War PBS show 
(The Michigan Experience: The American 

Civil War Years) 

Partners Donna Ulrich reports on 
8/5/11 that all MI PBS 
stations are in, with first 

? 
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show in November 

Create a final report on the state’s Civil 
War commemoration.  Put printable 
version on website 

Sandra 
Clark 

 To be completed in 2016 $10,000 

 

Note: items in bold italic require action 
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Funding 
 

Critical to a successful commemoration is procurement of the appropriate additional 
resources that support the plan.  The Commission will work to obtain necessary funding 
for those initiatives that require expenditure of dollars. 
 
The Commission has taken official action to approve reliance on the Michigan Historical 
Center Foundation (MHCF) to serve as the conduit for incoming funds.  The MHCF 
already serves this purpose for the Center, and there is no need to re-invent the wheel.  
Using this conduit also ensures the tax deductibility of contributions. 
 
As for funding itself, the plan assumes availability of no public tax dollars.  
Consequently, activities will need to involve no outlay of funds or rely on purely private 
donations.   

 
 

Action Lead Status Funding 

needed 

Secure approval by Commission to use 
Michigan History Foundation as custodian for 
funding received in support of the 
Sesquicentennial 

Jack 
Dempsey 

Completed n/a 

Formalize financial arrangement with the 
Michigan History Foundation 

Jack 
Dempsey 

Completed n/a 

Identify funding needed for each aspect of the 
plan. Identify, contact, and secure support 
from possible funding sources 

Sandra 
Clark, 
Jack 
Dempsey 

Book on Michigan in the Civil 
War  published in ’11, net 
proceeds go to MI CWS effort 
 
Archives and Michigan 
History Foundation will 
sponsor a Civil War Flags 
website to help raise funds, 
beginning in ’11 
 
Creating catalog of funding 
opportunities, publicize it, and 
then make asks 
 
Needs update 

Still needs update 

n/a 

Investigate funding from MDOT using 
Transportation Enhancement program 

Sandra 
Clark 

Working with Sigrid @ MDOT 
Needs update 

Still needs update 

? 

 

Note: items in bold italic require action 
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Heritage Tourism  

 
The EO affirms that “the sesquicentennial of the Civil War will increase awareness of 
Michigan’s cultural heritage and assist cultural economic development in this state.”  

Accordingly, it calls upon the Commission to “research and promote the development of 
cultural, historical, and economic development opportunities relating to the Civil War in 
connection with the Civil War Sesquicentennial.” 
 
In addition to preservation of Civil War-related artifacts and sites discussed under 
“Events and Programs,” the Commission can fulfill the charge to promote economic 
development in Michigan via specific efforts in the heritage tourism space.  “Tourism is 
one of Michigan’s economic drivers, and according to national studies, heritage tourists 
stay longer and spend more money.  Efforts to promote heritage tourism have the added 
benefit of strengthening community pride and commitment to preserving those things that 
make a community unique.”  So says the Commission’s 2008 Report on State of Heritage 
in Michigan. 
 
In the Commission’s Heritage Report, it envisioned “a Michigan where heritage tourism 
enhances the state’s economy, delights its visitors and citizens, and showcases its unique 
natural and cultural assets.”  The Center has been focusing on this mission for several 
years and has gained important experience that will aid the Sesquicentennial effort.  
 
Although Michigan is not the site of any Civil War battlefields, it contains a number of 
heritage assets that can attract tourists interested in the War and the era.  Such visits can 
help drive the state’s economy.  The Commission will work to create programs that 
publicize such sites in order to drive a greater level of tourism.  It will also endeavor to 
assist in the preservation and enhancement of sites that are at risk or in need of support. 

 
 

Action Lead Status Funding 

needed 

Assemble and publicize list of Civil War 
State Historical Markers 

Jim 
McConnell 

Needs update 

List/texts compiled; see 

handout 

n/a 

Encourage participation in the Civil War 
Preservation Trust discovery trail 

Jack 
Dempsey 

Information on the trail is in 
hand from CWT 
Needs update 

Still needs update 

? 

Consider ways to encourage tourism to 
Civil War sites connected to Michigan via 
state-specific Trail 

Jack 
Dempsey 

Guidebook being published by 
Karin Risko & Dave Ingall (JD 
foreword) 

n/a 

Partner with Travel Michigan to create and 
post tours on its website around a theme; 
walking and driving tours inside and outside 
the State; included could be monuments, 
museums with Civil War exhibits, 
communities with areas that were largely 

Sandra 
Clark 

 Setting up meeting to discuss 
Needs update 

Still needs update 

? 
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built before the Civil War 
 

Secure passage of resolution by Legislature 
encouraging citizens and visitors to seek out 
and explore Civil War-related sites 

Jack 
Dempsey 

SR 36 approved 4/13/11  n/a 

Link to Underground Railroad sites, as 
developed by the Michigan Freedom Trail 
Commission 

 Jack 
Dempsey 

JD attended MFTC meetings on 
5/20 and 11/17/10 to build 
linkage with MHC 

n/a 

MI Historical Marker designation being 
sought for Battle of Richmond, KY 

Commission Approval necessary before 
ceremony in August 2012 

n/a 

 

Note: items in bold italic require action 
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Involvement 

 
The EO charges the Commission to "enlist the support of private citizens, businesses, 
nonprofit organizations, and governmental entities in the planning and promotion" of the 
Sesquicentennial to encourage them, along with schools and cultural institutions, "to 
organize and participate in Civil War Sesquicentennial activities." 
 
As discussed under "Clearinghouse," the Commission will take advantage of the Internet 
to enlist the support and involvement of communities, organizations, and individuals and 
act as a facilitator of information on what communities, organizations, and individuals are 
doing to commemorate the Civil War. 
 
The Commission will reach out to organizations whose interest is in the Civil War era.   
 
The Commission will also link to the Province of Ontario to facilitate involvement of our 
Canadian neighbors to the extent they are interested. 
 
The four public hearings, as well as posting the draft work plan online, already have 
provided an opportunity for the public and members of Civil War-related organizations to 
comment on the plan and provide additional ideas. 
 

 

Action Lead Status Funding 

needed 

Work with Charles H. Wright Museum of 
African-American History, and 
University of Michigan-Dearborn, to 
present March 2009 all-day symposium 
on "John Brown, Frederick Douglass, and 
the Path to Freedom" 

Jack 
Dempsey 

Completed, thanks to Marty 
Hershock 

n/a 

Hold public meetings to share the plan 
and invite comment and participation 

Jack 
Dempsey 

Completed n/a 

Invite participation from City of 
Windsor/Province of Ontario 

Jack 
Dempsey 

Dennis Moore has accepted, and 
given add’l contacts of Bryan and  
Shannon Prince at Buxton 
Museum (Bryan working on 2013 
book about blacks in Canada who 
fought in Civil War) 

n/a 

Create a website that allows input from 
citizens and communities across the state 
[see "Clearinghouse"]. 

   

Reach out to groups and individuals 
through private contact and presentations 
at historical and educational conferences 

Commission Ongoing contacts and setting up  
opportunities 
 

n/a 

Form an advisory task force with others 
with a major stake in the commemoration 

Jack 
Dempsey 

Commission approved a 
partnership between Committee 
and CW History Partners Steering 
Group at 4/22/10 meeting 

n/a 
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Include Native Americans and their 
involvement in the war wherever possible 

Jack 
Dempsey 

Invited participation by Frank 
Ettawageshik. Will be in 2011 
Center exhibit 

n/a 

 

Note: items in bold italic require action 
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Marketing 

 
Marketing and outreach for the program require a degree of creativity to build new media interest and will 
depend on establishing lasting media partnerships.  The Commission will work with marketing volunteers 
to develop the means to gain publicity for the Sesquicentennial. 
 
Projects already underway are noted in the Action section.  Other items under consideration include: 

� Developing ideas for the center/museum store appealing to kids (e.g., infantry hat with Michigan 
unit designation) 

� Developing "this day (or week) in Michigan Civil War history" link on website for use by media; 
podcasts  

� Developing a plan for radio coverage; various people could give “Michigan tidbit” on Paul W. 
Smith show 

 

Action Lead Status Funding 

needed 

Promote Center and Commission activities, 
exhibits and resources 

Sandra 
Clark 

2011 Exhibit opens with 
encampment, marketed by 
purchased advertising and 
billboards 
 
Ongoing press releases and blogs 
throughout period 
 
 

n/a 

Partnership with a publication such as Hour 

Magazine or Ambassador Magazine that will 
result in a major early photo story followed by 
other pieces featuring both creative 
interpretive materials and historic materials 
throughout the commemoration 

Judy 
Tappero 

Contacts have been made 
Needs update 

Still needs update 

? 

 

Note: items in bold italic require action 
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DRAFT BUDGET, 9/6/10 

 
 
Grant House (alone) $100,000 
Elon Farnsworth Gettysburg monument $50,000 
Academic Review Committee publications $25,000 
Local regimental flags traveling exhibit $25,000 
Civil War tour guide $10,000 -- X 
Memorial highway designations $10,000 
Final CWS commemoration report $10,000 
Interlochen stipend $5,000 -- X 
Publish word-search/digital Michigan in the War $2,500 
CCS graphic novel $2,000 
MI CW Centennial Comm'n bluebooks on-line $2,000 -- X 
 
Total $241,500 
 
 
Note: budget does not include Civil War Regimental flag 

conservation.  As of October 2009, over $100,000 
had been raised through adoptions, and the funds 
have been used to fully stabilize twelve flags.  
However, there were at least twenty more flags 
needing immediate intervention, to say nothing of 
the approximately 100 flags inappropriately 
“netted” in the 1960s. This netting must be removed 
eventually, and this will be a time-consuming and 
very expensive project.  Using a mathematical 
average and assuming some inflation, the cost for 
these 120 flags is: 

         $1 million 
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